
UK SDR and Investment Labels

The UK’s Financial Conduct Authority's (“FCA”) recently published a Consultation Paper on the Sustainability Disclosure Requirements (“SDR”) and investment labels, aims to tackle 
greenwashing as part of the growing need for sustainability-related investments. The aim of SDR is to mitigate against firms making exaggerated and/or misleading claims about the 
level of sustainability of their products/services. Following on from our recent print and keep guide about SDR, the table below sets out each of the proposals, firms and products 
affected.  
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The Proposals Firms in Scope Products

Sustainable Investment 
Labels

- Firms carrying out portfolio management;
- UK Undertakings for Collective Investment in Transferable Securities (UCITS) 
management company;
- Investment company with variable capital (ICVC) that is a UCITS scheme without a 
separate management company;
- Full-scope UK Alternative Investment Fund Manager (AIFM);
- Small, authorised UK AIFM.

- Authorised funds (excluding feeder funds and funds in the process of winding up or termination);
- Unauthorised Alternative Investment Funds (AIFs), including investment trusts;
- Portfolio management services can only use a label if 90% or more of the value of all constituent products 
in which they invest qualify for the same label.
(These and the products are referred to as 'in-scope products').

Consumer Facing 
Disclosures

- Firms marketing in-scope products to retail investors, whether or not they qualify for 
and use the investment labels (excluding firms providing portfolio management 
services).

- All in-scope products, except portfolio management services;
- Firms providing portfolio management services will not be required to produce consumer-facing 
disclosures but will instead be required to provide an index of the underlying in-scope products, linking to 
their label and consumer-facing disclosure, as applicable.

Detailed Disclosures:
Pre-contractual 
Disclosures 
(Part A)

- Firms using a sustainable investment label;
- Excluding firms providing portfolio management services;
- Firms not using a label but where sustainability-related features are integral to the 
investment policy and strategy (excluding portfolio management services). 

- All in-scope products, excluding portfolio management services;
- Firms providing portfolio management services will not be required to produce pre-contractual disclosures 
but will instead be required to provide access to the pre-contractual disclosures for the underlying in-scope 
products.

Detailed Disclosures:
Ongoing 
Sustainability-related 
Performance 
Information 
(Part B)

- Firms using a sustainable investment label, except firms providing portfolio 
management services and UK AIFMs managing unauthorised AIFs not listed on a 
recognised exchange;
- Firms providing portfolio management services and firms that are UK AIFMs managing 
unauthorised AIFs not listed on a recognised exchange using a label.

- All in-scope products, excluding portfolio management services and unauthorised AIFs not listed on a 
recognised exchange;
- Firms providing portfolio management services are not required to produce Part B but will have to provide 
access to the relevant reports for the underlying in-scope products;
- Firms that are providing portfolio management services or are AIFMs managing unauthorised AIFs not 
listed on a recognised exchange will be required to provide information equivalent to Part A as applicable 
and Part B to clients on demand, where those clients require the information to meet their own legal 
obligations.

Entity-level 
Disclosures

- Firms with assets under management (AUM) of £5 billion or more (on a 3-year rolling 
average).

- Overall assets managed in relation to in-scope business.

Naming and 
marketing rules

- Firms marketing in-scope products to retail investors, that do not use a label. - All in-scope products;
- Firms that are providing portfolio management arrangements will be exempt from the naming and 
marketing rules when 90% or more of the value of constituent products qualify for any label.

Anti-greenwashing Rule - All regulated firms. - All firms' products and services.
Distributors - Firms that are distributors of in-scope products to retail investors (including platform 

and advisers).
- All in-scope products distributed to retail investors.

This is the first in a series of guides on UK SDR and Investment Labels. The following guides will include a deep dive summary of the rules as they relate to:
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mailto:lfair@cleveland-co.com
https://cleveland-co.com/
https://uk.linkedin.com/company/cleveland-co

